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Professional Summary
UX Designer with over 7 years’ international experience specialised in UX/UI Design, UX Analysis and CRO.
Self-starter professional with a proven track record of running strategic design projects that deliver business value.
Specialised in tackling complex tasks and transforming them into intuitive and effective designs.

Last Experiences

UX Strategist

CRO Specialist

UX Strategist

Product Design Lead

NDP Studio, London

Bloomsbury Law, London

Creative Monkeys, Milan

Mappy Food, La Spezia
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Skills Focus
UX/UI Design – 60%

Data Analysis – 25%

Front-end Development – 15%

Skills

Certificates

- UX/UI Design

- Human-Computer Interaction

- UX & Data Analysis

- Google Analytics Advanced

- Visual & Graphic Design

- Agile Methodology Foundation

- Front-end Development

- Entrepreneurship Empowerment

Case studies

1. Mappy Food

2. Hoppy.co.uk

3. South Bank London

A cultural experience platform for

Delivering a user area truly

Redesigning and simplifying the

tourists exploring italian cities

personalised on users’ preferences

events’ research experience

www.mappyfood.com →

www.hoppy.co.uk →

www.southbanklondon.co.uk →

Mappy Food →

1.1.Mappy
MappyFood
Food
Intro
Mappy Food’s mission is to provide a cultural experience
platform for tourists exploring italian cities, helping them
discover local food specialties.

Results
→

30 Businesses subscribed before the launch

→

5000 Downloads in the app stores in the first 3 months

→

4.2 Avg. rating on app store based on 300 reviews

www.mappyfood.com →

Mappy Food
Challenge

Project Duration

We identified an urgent need in the industry for tourists to access a

4 Months

structured, user-friendly, informative source where they could easily find
all they needed on this topic. At the time, the offer was scarce and

Methods used

disorganised.

→

Online survey

→

Structured interviews

→

Stakeholder interviews & workshops

→

Wireframing & Prototyping

→

User testing

The team and my role
I worked as the Product Design Lead for this project, heading the entire
Design Process from the initial user research and supervising the product
development during all phases. I worked closely with the Senior Software
Engineer, a marketing executive and a Social Media Strategist.
This project also involved managing relationships with multiple
stakeholders, including investors, clients and business partners.

Design tools
→

Paper sketching

→

Axure

→

Sketch + Zeplin

→

Invision

Discovery
Online Survey
We submitted an online survey to almost 800 participants in order to get quantitative data on the problem we were looking to solve.
On the survey, we asked people specific questions on their relationship with food whilst traveling and how they searched for information on this topic.

Discovery
Structured interviews
We arranged structured interviews to get more clarity from participants and gain
valuable understanding about their needs, behaviour patterns and evaluate how
important these were during their decision making process. The interview questions
were around:
→

How they usually approach when choosing a place for a meal?

→

What are their feelings and thoughts when they’re taking this decision?

Stakeholder interview and workshops
We carried out several interviews and workshops with the stakeholders involved in the
project, who were owners of local businesses such as cafes and restaurants.
These interviews allowed us to collect crucial information on their most pressing issues
in reaching new target audiences, whilst the workshops allowed us to evaluate if the
solutions we had in mind could have had a positive impact on all involved parties.

Discovery
User persona & User Journey
At the end of this research phase and having acquired sufficient
qualitative and quantitative data, we began working on defining the two
main Persona Archetypes that helped us understand the frustrations of
our users, their pain points as well as the opportunities for improvement
that can be made:
This was done based on the data acquired from the online surveys, the
interviews conducted, and an element of hypothesis.
Once this were defined, we then mapped out the user journey of both
our personas:
→

The business owner (B2B aspect)

→

The traveler (B2C aspect)

Discovery
Information architecture
Once considered the different types of navigation and filtering options
that would have appeared within the application, we created a sitemap
that would help the dev team in the development of the data
architecture, and the subsequent build of the internal database that
would have interfaced with our CMS.

Wireframing & Prototyping
With all the acquired knowledge on the user journey, we began to carry
out a study for all the navigation elements and interactions available in
Ionic, the hybrid development framework in use.
Subsequently, we began drawing the MVP wireframes. Once all the
various tables were completed, we created a fully functional prototype in
order to proceed with the end user testing.

Design
User testing
The final step before moving on to the development phase of the MVP
was to test the solution with the same stakeholders involved initially, to
evaluate its effectiveness and ease of use.
Additionally, we had to assess any critical issues in the navigation that
could have emerged during the use of the prototype.

Visual Design
Once the user testing phase was complete and all issues that emerged
during the testing sessions were corrected, we moved on to the graphic
design phase of the interface.
I did this by designing an atomic design system that could perfectly
adapt to the development framework used for the application.

Mappy Food - UI Screens

Conclusion
Solution
The final product was an app able to provide a simple and effective user experience, capable of providing tourists with quick and clear information,
whilst simultaneously helping businesses in having more visibility.
The app was also equipped with a section for business owners to manage their own information and keep their activities updated in a few simple
steps.

Results

30

Businesses subscribed
before the launch

Downloads in the app

5000

stores in the first 3
months

4.2

Avg. rating on app store
based on 300 reviews

Hoppy.co.uk →

2. Hoppy.co.uk
Intro
Hoppy is a startup that provides access to a range of
utility, broadband and mobile deals as well as the option
to book a tradesperson for any job around the home.

Results
→

15 Micro-features included on the dashboard

→

27% Returning users after a month from launch

→

10% lift on website’s conversion rate after three
months from launch

www.happy.co.uk →

Challenge
The website only had a simple user details page and did not offered a

Hoppy.co.uk

personal area where users could check their past requests or change
their personal details.
Hoppy was looking to implement a new personal area in form of a

Project Duration
12 Weeks

dashboard where users could manage their home expenses, check their
requests and deals.

Methods used
→

Stakeholders Interviews & workshops

→

Competitor analysis

→

Wireframing/Prototyping

→

User testing

The team and my role

→

Visual design

I worked as a UX Designer on a team of four people including a Product

→

Handover to development

The main goal of the project was to deliver a truly personalised
experience to let users feel like they are the real owners of this space.

Manager, a Senior Developer and a Visual Designer.
This project also involved the management of several senior level
stakeholders - including daily stand-ups, workshops and interviews.

Design tools
→

Paper sketching

→

Axure

→

Figma

→

InvisionApp

Discovery
Competitor Analysis
As one of the preliminary activities, the client requested a competitor
analysis to evaluate and prioritise which elements and features
should be implemented on the first dashboard draft.
This would also aid the client in identifying where competitors were
falling behind, what features their products were missing and how to
use that to their advantage.
This also armed me with insights on issues I would potentially come
cross with during the design process, and on which solutions other
platforms were using to solve them.

Discovery
Wireframing & Prototyping
During this phase we wanted to focus on the overall structure of the
user area rather than the single elements of each section.
At this stage, I began sketching things out as a way to prioritise
content and exemplify the overall navigation patterns for each user
task. Given there weren’t any limitations or guidelines on the design of
the user area, I focused on different layouts and flows.
Once approved, I transformed the sketched wireframes into a digital
version and created a fully functioning prototype. This was used by
the client to showcase the new section of the website to their
investors as well as internally for our dev team as a reference guide
during the development of all the new features.

Hoppy.co.uk - Hand-drawn wireframes

Design
Visual Design
Once all the prototypes were reviewed, tested and refined, we started
shaping out the visual part as a final outcome of this project.
We were tasked with creating a design for mobile and desktop, and
the platform’s existing brand guidelines and design systems helped
accelerate the visual process for both versions.
During this phase, we had the support of an external graphic designer
who created the icons used for each dashboard tool, giving a more
creative touch to the overall result.
The website’s design system was also extended given that some of
the elements on the dashboard in use, had not yet been included in
the system.

Hoppy.co.uk - User area’s Sections

Conclusion
Solution
We delivered a fully functioning prototype of the dashboard which Hoppy used to secure a new round of investments and unlock the budget
required to develop this solution.

Learnings
Working collaboratively and applying an Agile methodology during the design process, helped us efficient liaise with the development team and
deliver all required materials in time and without any obstacles. Applying this methodology was also very helpful when transitioning from the design
to the development phase, since the developers were involved on the project since the beginning.

Results

15

Micro-features included
on the dashboard

27%

Returning users after a
month from launch

10%

Lift on website’s
conversion rate after
three months from launch

South Bank
London →

3. South Bank
London
Intro
South Bank London is the Official Promotion Agency for
London's South Bank and run by the South Bank
Marketing Group, a non-profit consortium of all the major
hotels, attractions, theatres, museums and transport
providers in the area.

Results
→

25% N. monthly events’ searches

→

13% Bounce rate after three months from launch

→

15% Clicks on events’ page details

www.southbanklondon.co.uk →

added to the page over the years, complicating the search for events.

South Bank
London

The goal of this project was to simplify the experience of searching for

Project Duration

Challenge
The What’s On page of the SBL website was designed 6 years ago
without following any design principles. Moreover, new elements were

events on all devices, making it clear and effective in order to decrease
the number of users bouncing off the page.

The team and my role
I worked as a UX Designer on a team of three people including a Web
Developer and a Visual Designer.
This project also involved the management of several senior level
stakeholders - including running a workshop.

6 Weeks

Methods used
→

Stakeholders workshop

→

UX analysis

→

Information architecture

→

Wireframing/Prototyping

→

Visual design

Design tools
→

Axure

→

Adobe XD

→

HotJar

→

Google Data Studio

Discovery
UX Analysis
In order to get a clear picture of how users were really using this
section of the website, and prioritise which filters and elements of
the page to keep and which ones eventually to remove, we started
collecting data from each element of the page by implementing a
dashboard connected to Google Analytics and Google Tag Manager.
The data showed us that some elements of the page were often
not used, especially on mobile, the device with the highest volume
of traffic.
On the flip side, we found which other elements were instead
heavily used by almost all users. This gave us a clearer picture on
how the page could be eventually redesigned.
After collecting all these insights, we then began discussing with the
client the ideal structure to achieve the desired goal.

Design
Information architecture
One of the client’s main concerns was to improve the current filtering
system in order to make it clearer and easier to use.
I decided to create user flows and information architecture documents to
provide clarity on the new filtering system, and offer specifics on how
this was going to impact the page navigation.

Wireframing & Prototyping
Once we got the go ahead, we moved into the wireframe and prototype
phase. Here, I mocked up designs and prototypes for each of the chosen
ideas - this was primarily done using Axure as it allowed us to get the
prototypes into people's hands quickly.
Once presented back to the client and the product team, we would
collaboratively select the route we all felt was right for the product,
taking into account existing budget constraints.

Design
Visual Design
Once the client approved the wireframes and prototype, we started
thinking about a new look and feel for the page by following two main
points:
→

Using elements already on other sections of the website to
facilitate user recognition and consistency

→

Simplifying and streamlining visual elements on the older version
to make the page more accessible and easier to maintain from a
front-end development perspective

The final product was a clear and easy to use interface, with all of its
secondary elements following highly contrasted colors as per the
brand guidelines.

South Bank London - Redesigned What’s On page

South Bank London - What’s On Page Before & After

Conclusion
Solution
The search events page was entirely redesigned in its look and feel as well as in the overall navigation experience. This project was kept all on
budget given the data-driven approach used. An effective redesign of the page was delivered keeping in mind what users were really looking for,
reducing the frictions and providing a new and seamless journey.

Learnings
Users appreciate websites that are easy to use. Indeed, this ease of use has been the driving force behind the success of numerous websites.
That said, it is also true that usability is but one aspect that defines user satisfaction.
When experiences are analyzed as pieces of a larger puzzle - as opposed to isolated events - it ensures user satisfaction at a higher scale across
touchpoints. The use of data helped us deliver an easy to use and effective solution.

Results

25%

N. monthly events’
searches

13%

Bounce rate after three
months from launch

15%

Clicks on events’ page
details
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